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WP’s New Office
and Some Pocket
Devices

Corel’s latest version of
its classic WordPerfect®
Office suite is available in
Office X3 Standard and
Office X3 Home editions.
The Office Standard X3
features word processing
with WordPerfect, spreadsheets with Quattro Pro,
multimedia slideshows
with Presentations, and
the new WordPerfect
MAIL. The MAIL solution
has e-mail, calendar, contact management, and
spam protection. The
inbox search function is
extremely fast, and it’s
easy to set up RSS feeds
on the Web. Compatibility
with Microsoft formats is
as complete as ever, and
the reasonable cost is a
strong attraction. The
WordPerfect Office X3
Home Edition has the
basic Office features as
well as other applications.
There are WordPerfect
and Quattro Pro Home
Editions and a trial application of WordPerfect
56

S T R AT E G I C F I N A N C E

I

MAIL. Also in the Home
Edition are Corel’s PhotoAlbum 6 for management
of digital photos and
albums, Pinnacle Studio
SE for video editing home
movies, and Pinnacle
Instant CD/DVD I.E v8
for creating MP3 CDs and
burning CDs and DVDs.
Norton Security 2006 is
included in the package,
and there are two template packs of about 130
forms for managing personal finances with Quattro Pro and for creating
home and school reports,
documents, and presentations. www.corel.com
As nearly perfect as the
iPod Nano is, there have
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been widespread complaints about the susceptibility of the device to
scratches. There are any
number of cases you can
buy to protect your Nano,
but most add bulk that
defeats the purpose of the
player’s very pocketable
profile. The LASERline

solution to the problem is
to cover the device with a
silicone skin that fits
snugly enough to add
almost nothing to the
dimensions. The LASERline Silicone Skins are soft
and protect against bumps
as well as scratches, and
they are available in a
wide variety of colors,
including the original
white or black of the
Nano. You can even buy a
two-pack or five-pack of
different colors to change
whenever you want. There
are openings for the
screen, the hold button on
top, and the synch and
earplug outlets on the
bottom. The cover also

LASERline Covers

Tech Forum

Inventing New Media—the Podcast ◆
■ THE OLD MASS MEDIA—printed word, radio, television, photography, movies—have been shaping our
culture for the last 500 or so years. The new mass
media have only been around for a few decades, but
they also have been transformative. Words have
become digital, radio is beamed from satellites to
devices with memories, television and film can be
streamed to your desktop or pocket, and film photography is disappearing fast. A lot is happening in
ever-shortening cycles of time. And every now and
then there emerges out of this turmoil a brand new
device, technique, or means of communication that
resembles a new media type.
Sometimes the innovation results from nothing
more original than combining older, established tech-

Michael Castelluccio, Editor

nologies. So it is with the podcast-–a hybridizing of
Marconi’s (radio) and Filo Farnsworth’s (TV) efforts
with the Web. The name explains the process. Podcasting is a portmanteau for iPod broadcasting.
Originally the podcast was an additional outlet for
audio only, but with the new video-capable iPods,
film, television, and a wide variety of audio are all
now traveling in pockets and on lanyards around
people’s necks.
But the iPod part of the name is something of a
misnomer. Audio podcasts can be downloaded onto
any MP3-capable device, including your desktop. The
choice of the name probably has something to do
with the fact that Apple sold 32 million iPods last
continued on next page
year–-that’s one every second.

www.lexar.com. For information on the E Ink technology and other
applications, go to
www.eink.com.
Lexar with Capacity Meter

has a lug, and a connectable neck cord is included. The silicone won’t
break, tear, or split, and
it’s waterproof. LASERline
skins are also available for
the other iPod sizes. Get
more information at
www.laserline.com.
Lexar Media, Inc. has
added a very handy feature
to its USB flash drives.
Using an innovative electronic paper display from
E Ink Corporation, Lexar
has provided a capacity
meter on the side of several of its thumb drives. The

display is shatterproof and
doesn’t require a battery
to maintain its reading.
The bar graph display will
let you know how much
space remains on your
drive without plugging it
in to get a reading. Unlike
other electronic displays,
the E Ink strip reflects
light in the same way
paper does, so it’s easy to
read even in direct sunlight. The strip is less than
0.7mm thick and adds
very little to the profile of
the drive. For information
on which Lexar drives will
use the display, visit

For those who don’t like
the pads and trackpoints
on their laptops and
would like to find a smaller mouse than the one
they carry in their utility
bags, there’s MoGo Mouse
from Newton Peripherals,
LLC. The MoGo mouse
is a business-card-size
Bluetooth-enabled mouse

that stores and recharges
inside your laptop’s PC
card slot when it isn’t
being used. When you’re
ready to use the mouse,
you remove it from the
card slot and lift up the
pedestal foot. The mouse
tilts up into your palm,
and your fingers point
down on the two click
buttons. The mouse slides
easily on the pedestal,
and there are no cords
because the connection is
sent via Bluetooth.
www.newtonperipherals.com

MoGo Mouse
March 2006
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What’s impressive about podcasting is how it has swept up so
many of the older mass media
and redirected them out of its
own broadcast horn. You can
download podcasts from The New
York Times; Wired magazine; The
Family Guy television show; Nova,
Now, and Frontline from PBS;
content from e-zines like Salon
and Slate; and countless original
“radio” broadcasts from amateurs as well as experts in various fields. Its reach certainly
hasn’t yet exceeded its grasp.
Radio Libre

Todd Cochrane’s Podcasting: Do-ItYourself Guide describes one of
the most attractive elements of
the medium: “Podcasters don’t
have to make advertisers happy.
They don’t have to worry about
FCC regulations. They don’t have
to adhere to play lists. They don’t
have to pay attention to the corporate bottom line. They broadcast what they love…”
And as far as getting started,
the needs are modest. A microphone, computer, download some
software, and you’re in business.
A lot less than what the pioneers
at KDKA needed back in 1920
for their first broadcasts out of
Pittsburgh.
The niche opportunities are
endless for podcasters, professional or amateur. And it’s hard
to be a flop. Technically, I guess
an audience of one or two would
be a narrowcast rather than a
broadcast, but even if your
efforts never make one of the
online directories, if you put it up
online, it’s a podcast.
For the established media, podcasts are an inexpensive way to
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increase their exposure. Give
print copy to a reader, and you
have another delivery channel.
For those in radio and television,
just convert your content to
MP3s or MPEGs. The opportunity
for political action groups might
begin to rival the effectiveness of
the blogs that have grabbed
some of the space once owned
entirely by print media.
Apple has recently added a service for universities called iTunes
U. It’s a pilot project that offers
college lectures over a software
and service package that Apple
makes available to schools. The
podcasts, audio books, and video
content can be downloaded onto
iPods and both Windows and Macintosh desktops. Stanford University not only offers free access to
some of the lectures, but it also
provides audio broadcasts to
some sporting events.
For the listeners/viewers, their
players can be used to download
a small universe of TIVO-like playback, everything from the “Washington Week” show you missed to
the “Dawn and Drew” show, a
quirky podcast created by a performance artist and her Webdeveloper husband. The two
broadcast from an 1800s farmhouse in Wisconsin, and the content is just talk–-about anything.
Often the conversation crosses
into territory the FCC would frown
on, or even fine, but the show
usually is found on the top-10
lists.
Getting Started

If you have an iPod, you already
have access to all kinds of podcasts. Just open your iTunes program and look at the frame on
the left side. Click on the Pod-

casts icon and then on Podcast
directory on the bottom of the
page. A number of general categories will open in the middle
frame, and you can browse there
or look over on the right to the
“Today’s Top Podcasts” section.
You can click and download any
of the shows listed. You can even
subscribe to some so the latest
broadcasts are downloaded
whenever you synch up your iPod.
Another great resource is
www.podcastalley.com. There you
can get basic information on what
podcasts are and how to create
your own, along with a directory of
almost 15,000 podcasts already
online. You can also visit
www.mypodcastcenter.com for
general information.
As more and more podcasts were
created, the need for something like
a Google for the medium became
obvious. At www.podzinger.com
you can search topics, names, or
personalities in much the same
way you would on Google. The
current total of podcasts in
Podzinger’s directory is 67,548.
The Future

It’s hard to guess how long the
lifespan of podcasting might
stretch. The possibility of it being
deposed by the next miniaturized
delivery system is real. It might be
only a transition, or it might blossom into something as durable as
radio. Whatever happens, though,
it probably won’t take as long as
other media have in the past to
either establish itself or be
pushed aside. One element that it
has in its favor is that, like the
Internet, it’s as equal an opportunity as you can imagine for those
who would like to take a chance
on expressing themselves. ■

