PERSPECTIVES
Message from the Chair
By John M. Brausch, CMA, CFM, CPA

This Is Your
IMA
Sometimes we long-time mem-

bers of IMA get so busy with our

association activities that we for-

doesn’t exist anymore.
W. Edwards Deming, statistician
and management guru, once
asked, “Who can put a price on a
satisfied customer, and who can
figure out the cost of a dissatisfied
customer?” At the Institute of
Management Accountants (IMA®),
we, too, have the responsibility of
satisfying our customers—59,000
members worldwide—and the
honor of representing the profession of management accounting.
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We’re reaching out to these groups
because we believe our profession
can be served most effectively by
working together rather than
working in silos, which almost by
definition minimizes our collective ability to bring about change
to our profession. We each have a
tremendous responsibility and can
best meet that responsibility by
working together to the betterment of the profession.
The reason IMA can accomplish
these ambitious goals is because
we are the only U.S.-based
accounting organization that
focuses on finance and accounting
professionals working inside organizations. We’re also the only
accounting organization in the
world that can bring together the
combination of professional development, networking, certification,
and continuing education programs that can grow with our
members as our members grow in
their careers.
I look forward to a very exciting
year as your Chair. You can reach
me at jbrausch@imanet.org with
comments or concerns regarding
your IMA. SF
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