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NEWS

An XBRL Update
By Brad Monterio
Although the “pain in the ash,” as one of my fellow
XBRL conference-goers described it, proved challenging
for some, the volcanic ash cloud from Iceland failed to
deter attendees from converging in Rome last April for
XBRL20, the 20th XBRL International Conference.
XBRL20 was the latest global gathering of corporate
executives, technologists, regulators, accountants, and
consultants that took place to discuss the continued
expansion of eXtensible Business Reporting Language
(XBRL) and its use as a tool to enhance transparency
and disclosure and improve access to information.
Today, XBRL is “used by companies representing more
than 75% of the world’s market capitalization,” according to XBRL International.
The Main Stage events on the first day of the Conference included keynote speakers from the corporate user
and regulatory communities. Highlights included:
◆ Representatives from the Committee of European
Securities Regulators (CESR) and the U.S. Securities &
Exchange Commission (SEC) spoke about how regulators are using XBRL today, including lessons learned.
◆ The European Federation of Accountants spoke
about the potential of XBRL from the perspective of
accountants.
◆ Executives from General Electric discussed “XBRL
from the Trenches,” giving a true user perspective on
how the global company uses XBRL internally.
If you’d like to watch some of these presentations, visit
www.xbrl.org/PastEvents/.
Announcements were also made during the Confer-
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ence regarding the latest XBRL tools available. Particularly notable was Fujitsu, headquartered in Japan, which
previewed its Interstage XWand 11 tool and announced it
was one of the first tools available to tag detailed footnotes to a financial statement in XBRL, thereby helping
SEC registrants meet an important regulatory requirement in the United States.
XBRL-Europe, a regional body under XBRL International, Inc., consisting of European member jurisdictions, made several announcements during the
Conference:
◆ The Society for Worldwide Interbank Financial
Telecommunication (SWIFT) was announced as its
newest member. SWIFT supplies secure messaging services and interface software to wholesale financial entities.
◆ A Usability Forum Working Group was created to
focus on the needs of XBRL users within Europe.
◆ An XBRL taxonomy is under development by the
EU Business Registers Working Group that identifies elements across business filings that are common to the
various European business registries.
XBRL20 was co-hosted by XBRL-Europe and XBRLItaly, an XBRL-Europe member.
XBRL21, the next XBRL International Conference,
will take place October 19-21, 2010, in Beijing, China.
Details about the keynote speakers and track sessions
will be available soon, and you can e-mail
conference@xbrl.org for current information. In 2004,
China was the first country to mandate XBRL for listed
companies. According to XBRL International, the Chinese Ministry of Finance, along with XBRL leaders in
China, is currently developing the Chinese National
XBRL Taxonomy—a unified taxonomy applicable to
companies listed on both the Shanghai and Shenzhen
stock exchanges. Work is also under way in China to use
XBRL for other asset classes, including mutual funds. In
c ont inue d o n p. 24
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addition, an XBRL taxonomy and filing system for initial
public offerings (IPOs) are currently under development
in China.

derivatives and to trade them in a transparent marketplace. Both bills have exemptions for manufacturers, but
the exemption in the Senate bill is much narrower.

GOVERNMENT
Please visit IMA’s XBRL public site at http://linkupima.
com/groups/7eab42efae/summary for additional information about XBRL, including case studies, demonstrations,
an online collaboration space, papers/articles, and useful
links.
Brad Monterio is a member of the IMA XBRL Committee
and chair of its Outreach Working Group. You can reach
him at bmonterio@colcomgroup.com.

GOVERNMENT

Differences of Note in
Senate and House
Financial Reform Bills
By Stephen Barlas
The Senate financial reform bill passed with Republican
support at the end of May has three provisions that will
have some “bite” for corporate accounting types. Their
fate now is in the hands of a House-Senate conference
committee that will reconcile the differences between the
more expansive Senate bill and a House bill passed last
December. The Senate bill includes provisions that prevent companies from being listed on stock exchanges
unless they adopt clawback policies (tied to an accounting restatement based on erroneous data due to material
noncompliance with any financial reporting requirement) and directs the SEC to adopt rules requiring a
public company to disclose in its annual proxy statement
the relationship between executive compensation actually paid and the company’s financial performance. The
House bill somewhat parallels a third Senate provision
requiring companies to broadly disclose their use of
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Business Groups
Unhappy with New
PCAOB Proposed
Auditing Standard
The business community is voicing a host of objections
to the newly proposed, expanded Public Company
Accounting Oversight Board (PCAOB) auditing standard
that applies to communications between an outside
auditor and the audit committee of a company’s board
of directors. An interim standard exists stemming from
the Sarbanes-Oxley Act. On March 29, 2010, the PCAOB
proposed additional requirements to that interim standard, greatly increasing the number of items about
which the auditor must communicate to the audit committee. That announcement isn’t sitting well with business groups. Tom Quaadman, executive director,
financial reporting and investor opportunity, Center for
Capital Markets Competitiveness, U.S. Chamber of
Commerce, says the PCAOB proposal gets into how
audit committees should operate, which is outside the
Board’s authority. He wants the PCAOB to withdraw the
proposal and start over, including by getting some input
from the Securities & Exchange Commission (SEC). His
sentiment about a certain lack of outreach prior to
releasing the proposed expansion is shared by Dennis
Beresford, former chairman of the Financial Accounting
Standards Board (FASB) and now Ernst & Young executive professor of accounting at the University of Georgia,
Terry College of Business. Beresford said, “The impression I have of the current draft is that it seems to represent what auditors think audit committee members
c ont inue d on p. 61
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Annual Conference &
Exposition Is ThoughtProvoking, Inspirational
IMA® held its 91st Annual Conference & Exposition
June 5-9, 2010, at the Baltimore Marriott Waterfront
Hotel in Baltimore, Md. Attended by accounting and
finance professionals from across the United States and
around the world, the event featured dozens of educational sessions and workshops as well as networking
opportunities facilitated by prominent speakers in academia and business. IMA continues to advance the profession as it promotes the business-building role of
accounting and financial professionals working inside
organizations.

Featured Speakers
Enlighten Attendees
“Be Engaged”…and they were. The Conference featured
a multitude of engaging sessions led by respected industry practitioners. In “How We Lose Our Way: The Gradual Slippage from ‘It’s a Gray Area’ to ‘What Were We
Thinking?’” Marianne Jennings, professor of legal and
ethical studies at Arizona State University, discussed the
psychology that causes individuals to lose focus and
compromise business and personal ethics. Karen L. Jett,

congratulates Tasheé
Singleton, one of
IMA’s newest Board
members.

principal of Jett Excellence, in “Growing a Strong Ethical
Culture,” outlined how to incorporate organizational values into a culture where employees will understand
them, believe in them, and perpetuate them throughout
the company.
Jonathan D. Mariner, Executive VP & CFO of Major
League Baseball, described the ever-evolving role of the
CFO and his or her team in an organization and how the
team members must demonstrate leadership in driving
sustainable value within the challenging global economic
climate. Mariner shared his insights on value creation,
risk management and internal controls, financial planning and budgeting, talent management, and the baseball industry in general.
In other sessions, speakers talked about the power of
life challenges and identifying successes in your life, be
they personal or professional. John O’Leary, president
and owner of Rising Above, revealed how life tests and
trials can be transformed into personal and professional
growth. He outlined how to look within yourself and
identify the talents you possess, the challenges you’ve
c ont inue d on ne x t p age

Welcoming attendees
to the Annual Meeting
of Members were (l-r)
Fred Schea, Sandy
Richtermeyer, Jeff
Thomson, and John
Brausch.
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endured, and your ability to grow through adversity.
Edward Robinson, president of Robinson Performance
Group, introduced the critical skills needed to achieve
leadership status and become a “rainmaker” and how to
develop “rainmaker” confidence in your teams and staff.

Highlights and Special
Events
As it does every year, the Conference provided numerous
opportunities to celebrate and reward the many distinguished IMA contributors. At the Annual Dinner, individuals and chapters received awards for their
accomplishments during the year. The winners of this
year’s Chapter Competition were South Central Indiana
in the Stevenson Division and West Chester Pennsylvania in the Warner Division. South Central Indiana also
took the Presidents’ Award. The night concluded with
the inauguration of Sandra B. Richtermeyer, Ph.D.,
CMA, CPA, as IMA Chair for 2010-2011.
Earlier in the week, the Annual Meeting of Members
highlighted IMA’s accomplishments during the year, discussed the future, and honored the Board of Directors
and committee members. The CMA Recognition Dinner
celebrated the Certified Management Accountant
(CMA®) program and honored the winners of the
Examination Awards and the ICMA Board of Regents
Chapter Awards.
Another special event was the IMA Women’s Leadership Forum, which encouraged all members to become
increasingly more involved in IMA leadership activities
and help advance the global profession of accounting
and finance. Women are the majority of new entrants
into the accounting profession, and this forum focused
on promoting the increased engagement of women in
IMA programs and initiatives through networking, leadership activities, advocacy, and education.
Other highlights included the Brown Bag Discussion
Lunch, the Networking Reception and Dinner at the
Maryland Science Center, and the New York Yankees
vs. Baltimore Orioles game…all informative, yet informal networking experiences that allowed attendees to
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Discover the Magic at
IMA®’s 92nd Annual
Conference & Exposition
to be held June 4-8, 2011,
at the Hilton Bonnet Creek Hotel
in Orlando, Fla.
We look forward to having you join us next June
in Orlando, where IMA will continue its tradition of
bringing you the knowledge, skills, and strategies
that help enhance your professional profile, create
influence, and add value to your organization.

Call for Sessions
IMA is currently seeking presenters and program
ideas for the Conference, and we invite you to
share your ideas and expertise by submitting
through our Call for Sessions. Multiple submissions
are welcome. For more information please visit
www.imaconference.org. The deadline for submissions is August 31, 2010.

Future IMA Conferences
11th Annual Student Leadership Conference
November 4-6, 2010, Anaheim, Calif.
Anaheim Crowne Plaza Resort

learn, discuss, and exchange valuable information with
their peers.
Once again, IMA promoted Green initiatives and took
special care to make the Conference more environmentally friendly by providing such items as bags and badge
holders produced from recycled materials.

Exhibitor & Sponsor Roster
IMA thanks the following exhibitors and sponsors for their support of our 91st Annual Conference & Exposition.

Adaptive Planning www.adaptiveplanning.com (800) 303-6346

Alight Planning www.alightplanning.com (530) 622-5485

American Society of Women Accountants www.aswa.org (703) 506-3265

Basware www.basware.com/us (203) 487-7900

BlackLine Systems www.blackline.com (877) 777-7750

Chesapeake Systems Solutions www.chessys.com (410)356-6805

FedEx www.1800members.com/ima (800) members • (800) 636-2377

Geico www.geico.com (800) 368-2734

Gleim www.gleim.com (800) 874-5346

Ledgent www.ledgent.com (866) 702-6670

MARSH/ING www.imanetinsurance.org (800) 448-3436

NetSuite www.netsuite.com (650) 627-1000

SmartPros www.smartpros.com (914) 517-1121

Wiley www.wiley.com (877) 762-2974
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should want to receive from them
rather than representing what
those audit committee members
really want.”
In terms of substance, Quaadman argues that the PCAOB proposal “represents a fundamental
shift” from the interim standard,
which states that audit committee
communications are incidental to
the audit. In contrast, the new standard would say communications
with the audit committee is “an
integral part of the audit process.”
Even some ostensibly disinterested parties have problems with
the revisions. James R. Dalkin,
director, financial management
and assurance, U.S. Government
Accountability Office (GAO),
argues that the language requiring
auditors to take action if the twoway communication is faulty lacks
objective criteria for determining
that failure. “We believe that the
proposed standard should establish objective criteria to determine
when the auditor should take
actions,” he explains.
But labor unions and investor
advocates want the PCAOB to go
further. Jeff Mahoney, general
counsel at the Council of Institutional Investors, says that any
engagement letter from an auditor
to an audit committee that includes
a provision that potentially limits
the legal liability of the outside
auditor should include an explanation as to why the provision doesn’t
reduce audit quality. SF
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