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Big Data Is Really,
Really Big
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Assets such as cash, inventory, and fixed

Data Without Borders
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Predictive Analytics

data formats include video, e-mail,

Accountants historically have sliced and

Adapt or Die

tweets, and sensors (i.e., location-

diced past financial results using that

Management accountants need to fol-

tracking device). The puzzle for organiza-

analysis as the basis for future planning.

low Helen Brand’s sage advice

tions is how to get their hands around

Hindsight is out, and predictive analytics

(www.accountancylive.com/big-data-

this information and leverage it for their

that leverage the BI power of Big Data is

adapt-or-die). With the unstoppable

organizations’ benefit. That’s where BI

in. It’s a game changer—allowing orga-

growth of Big Data, BI, and predictive

saves the day.

nizations to analyze and manage strat-

analytics, the days of delegating data

egy through the data lens. According to

collection and analytics to the informa-

Business Intelligence
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